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ABWI c3 Be a Voter Paid Digital Campaign Summary

Platform Impressions Clicks CTR Video Completions Video Completion Rate Budget Spent

Facebook
25,836,404 56,509 0.22% 1,083,468 39% $      497,425 

YouTube
14,094,091 13,544 0.10% 6,219,762 44% $      288,775 

Search
759,301 30,372 4.00% $         93,328 

Online Video
25,218,726 30,991 0.12% 19,392,602 77% $      504,375 

Connected TV
10,615,872 5,165 0.05% 10,182,111 96% $      424,635 

Statics
13,140,767 13,560 0.10% $         66,466 

Total
89,665,161 150,141 0.17% 36,877,943 $   1,875,003 



Best Performing Creative - Facebook

NittiKristen Rissa Shannon Ad 2

Below are the best performing ads on Facebook as evaluated by people watching the video content. 

Video Completion Rate: 61% Video Completion Rate: 56% Video Completion Rate: 54% Video Completion Rate: 46%



Best Performing Creative - YouTube
Below are best performing ads on YouTube as evaluated by people watching the video content to completion. The top performing 

ads included: Kristen, Did you Do it Milwaukee, Rissa, Shannon Ad 2, and Nitti.  

Ad Impressions Video Completions Video Completion Rate

Kristen 15 2,060,257 1,826,786 89%

Did you do it 15 seconds Milwaukee 1,865,676 1,651,869 89%

Did you do it 15 Rest of State 1,339,103 1,191,296 89%

Shannon Ad 2 15 seconds 15,549 13,368 86%

Nitti 15 640,201 276,828 43%

Shannon Ad 2 15 secs 1,432,651 519,649 36%

Sasha 15 328,816 66,043 20.09%

Sasha 16,496 3,086 18.71%

Carmelo Ad 2 513,391 58,973 11.49%

Kristen 30 2,315,630 255,044 11.01%

Spanish 30 Milwaukee 726,903 74,292 10.22%

Maybe Shannon 1,463,712 147,620 10.09%

Carmelo Ad 1 496,354 49,873 10.05%

Carmelo Ad 2 18,650 1,870 10.03%

James 860,702 83,165 9.66%



Best Performing Creative – Online Video and Connected TV

87.3% 87.3%
86.6% 86.5%

83.1% 82.6%

79.9%
79.0% 78.9%

78.2% 78.2%

75.6%

nitti did you

do it final .mov

shannon 15

final .mov

Kristen 15

seconds

sasha 15

final.mov

Did you do it

Milwaukee 15

Rissa Did you

do it

Kristen 30 Carmello 1 Carmello 2 Shannon 30 James 30 Did you do it

Milwaukee 30

Video Completion Rate

Video Completion Rate

The best performing ads included Nitti, Shannon, Kristen, Sasha, and Did you Do it Milwaukee specific ads. All ads performed above 
industry benchmarks, generating video completion rates of 70% or greater on online video and 90% or greater on Connected TV.



Google Search Campaign Insights

Search Terms where our ad was displayed Search Ad Screenshot

When looking at Google Auction insights – Be a Voter WI ranked 2nd in impression share following the Trump campaign. Our top of page rate was 92.17% 

where our search results were shown at the top of the search results page, and our absolute top of page rate ended at 49.26% - where our search ad was 

the first ranked paid ad to show up on search results page.



Google Search Campaign Insights

Best Performing Search Terms Breakdown by Device

Breakdown by Time of Day


